
1 

Boisset (Bwa-say) Family Estates is one of the world’s most respected family-owned wine 
companies with a collection of more than 20 historic and unique wineries.  In mid-2012 we 
launched a new division, Boisset Wine Living at Home, focused on bringing an exclusive 
collection of our fine wines and accessories directly to consumers through a network of 
entrepreneurs.   



This ground-floor business opportunity is the first of it’s kind in the wine industry, and 
poised for explosive growth.   We are partnering with motivated entrepreneurs, through 
our Founding Ambassador program, to revolutionize the wine industry.   
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First, the US Wine Industry is the largest in the world, and growing rapidly.  However wine 
is still intimidating for consumers to purchase.   Direct-to-consumer wine sales is the fasting 
growing segment of the wine industry, increasing 10% in 2012 to $1.35B.   
 
Second, legislation to allow direct shipping from wineries in many states now allows 
consumers to have more choices to purchase wines directly from wineries.   
 
Also, the impact of social media, online shopping and lower cost e-commerce solutions is 
empowering both consumers as well as creating a new generation of entrepreneurs.   
 
We believe there will be a major shift in the way consumers buy wine in the future!   By 
partnering with entrepreneurs, our Ambassadors, we will not only reach a new generation 
of consumers but instead of paying traditional retail channels, Boisset can offer generous 
commissions to our network of Ambassadors.  
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With recognized brands in our collection of fine wines, innovative leadership, and a 
platform of programs and support to make you successful, this is an unprecedented 
opportunity to join a leading force in the wine industry.    

4 



Let’s first review the wines and the collection you get to represent as a BWL Ambassador 
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With over 20 wineries worldwide, Boisset is a recognized leader and one of the top 10 
family-owned wine companies in the world.  Our wineries include some of the finest estate 
wineries in California:  
• Buena Vista Winery, California’s first premium winery located in the famous Carneros 

region of Sonoma, CA in 1857.   
• Raymond Vineyards in the heart of Napa Valley named Wine Enthusiast’s Winery of the 

Year in 2012.  Known for bold cabernet sauvignon, full-bodied chardonnays and unique 
experiences including the luxurious Red Room, and the elegant Crystal Cellar tasting 
room.     

• DeLoach Vineyards, the Russian River’s original, is a certified organic winery, and has 
won many awards for it’s world-famous pinot noirs, chardonnays and zinfandels and in 
2012 was named Wine & Spirits Winery of the Year 2012. 

• Lyeth Estate in Sonoma was originally founded by Chip Lyeth, one of the founders of 
California Meritage wines (Bordeaux blends) 

• Lockwood Vineyard in Monterey, CA is one of the largest vineyards in the central coast 
region with unique terroir - producing crisp sauvignon blanc, rich chardonnay, wonderful 
cabernet sauvignon, pinot noir and merlot. 

• The JCB by Jean-Charles Boisset is a limited collection of wines reflecting a new way of 
thinking about wine, and a new way of exploring taste and style.  Each wine is a limited 
edition and “named” with a number signifying an important idea, emotions and 
moments in his life and wine career.     
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We are offering a new way to entertain by bringing the tasting room experience to the 
home.   As an Ambassador, you can offer innovative tasting experiences featuring a 
selection of exclusive wines from our diverse collection, all in a single experience. Priced 
from $79 and up for groups of 8-15 people, wines featured at tastings are not typically 
available in stores and made in very limited quantities.   
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And because wine is a lifestyle, in addition to an exclusive wine portfolio our Ambassadors 
can also market a limited collection of fine wine accessories from Baccarat Crystal, Riedel 
stemware and Christofle fine silver, as well as unique finds from the wine country.  
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Jean-Charles Boisset, President of Boisset Family Estates is passionate about sharing the 
wine lifestyle with others and learned early on from his own parents the importance of 
developing a personal connection with customers. Growing up on the a vineyard in 
Burgundy, France, Jean-Charles and his sister worked around the winery and watched as his 
mother would hand write thank you notes to each person that visited.  Over time those 
connections helped them grow from a single village in Burgundy to one of the largest 
producers in France, and eventually here to the United States.  
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After attending UCLA graduate school, Jean-Charles fell in love with California and decided 
to bring the family’s passion for winemaking here.  In 2003 they purchased DeLoach Winery 
in in Sonoma, replanting all of the vineyards to become a certified organic winery.  The 
Boisset family later acquired Raymond Vineyard in 2009 because of it’s deep history of 
superior winemaking in Napa Valley.  Raymond (pictured above) is currently undergoing a 
transformation with new vineyards and organic farms.  In 2011 the Boisset family had the 
opportunity to purchase the historic Buena Vista Winery.  Founded in 1857 Buena Vista was 
first premium winery in California.   In 2012,  Lockwood Vineyard in Monterey joined 
Boisset’s “family of families” – expanding the collection of wineries with deep family roots.   



Boisset’s winemaking team includes Stephanie Putnam and Brian Maloney.  As one of the 
top female winemakers in the world, Stephanie was with Far Niente for ten years, one of 
Napa’s most celebrated cabernet producers.  Brian Maloney has won many awards for his 
wines and oversees both DeLoach and Buena Vista using old world techniques such as 
open top barrel fermenters.   



Jean-Charles Boisset’s captivating persona and genuine commitment to producing wines of 
incredible quality has been the subject of many recent awards, articles, radio and TV 
appearances, including Wine Enthusiast’s Innovator of the Year and Napa Valley’s Most 
Intriguing issue.   
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Why is Wine Living an unprecedented business opportunity?   
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Boisset is the first name brand wine company in the United States offering a ground floor 
network business opportunity for entrepreneurs.  Typically the wine industry presents very 
high barriers to entry requiring significant capital and years of expertise.   Boisset has 
developed a platform that is low risk and low cost.  As an Ambassador you are the sales 
and marketing engine of your business.  Ambassador do not manage inventory (somewhat 
similar to an Amazon merchant), Boisset processes and fulfills all customer orders. Our 
Ambassadors also receive a generous discount of 30% off their own personal purchases.   
 
Ultimately there is incredible income potential for motivated people.  Right now, you can 
begin your business immediately and be the FIRST TO MARKET, your opportunities are 
endless.   
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Networking and prospecting is your key to success.  With Facebook, Twitter, email, and 
other tools you can spread the word about your wine business more quickly.   
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Specifically how you chose to approach the business is up to you, but there are 5 primary 
ways to market with Boisset Wine Living.  As long as you work inside of the policy 
framework of the program, the platform is flexible enough to allow entrepreneurs to use 
their creativity and strengths to develop a business that suits individual lifestyle and goals.   
The 5 primary ways to earn are  
1. From wine tasting events   
2. Residual wine club program.   
3. Online sales via your Boisset Ambassador site   
4. Corporate and other private event opportunities*   
5. Leadership & Team Building  
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One of the primary opportunities to earn right away is through wine tastings.  First, start 
with your own business launch!  Because they are so fun, others will want to host one in 
their own home with friends.  Tasting experiences can meet any budget and start at only 
$79 for up to 15 people.  Boisset also offers higher-end tastings featuring rare reserve, 
library and estate wines.   Current tasting menus are available at Boissetwineliving.com or 
ask your local Wine Ambassador.   Ambassadors receive a minimum 25% commission on 
featured wines.  For example, by conducting 6-10 wine tastings per month with average 
sales of $1,000  per tasting, the commissions would be $1,800 - $3,000.    
 
 
*Actual results and sales vary by event and Ambassador.  This is not a guarantee of 
earnings.  Commission example assumes 30% commission rate achieved when sales reach 
$1,200 in a calendar month of featured wines.* 
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Another powerful way to build a long-term income is by marketing the Circle of Boisset 
wine club member program.  For people who love wine, this is a really unique program.  
Not only do members receive 20% discount on their purchases and tastings, but they also 
receive a quarterly shipment from one of four award-winning estate wineries (Raymond in 
February, DeLoach in May, Buena Vista in September and the JCB Collection in November).  
Ambassadors receive a residual on EVERY quarterly shipment that ships.   
 
For example, if you personally enrolled 30 new members per month, by the end of year 
one you could be earning an extra $11,250.    
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The third way to earn income is by generating online sales.  When you enroll as an 
Ambassador your site is created immediately, providing you and your customers a 
convenient way to shop for wines anytime.  Through your website, Ambassadors have 
private access to a repository of online tools, training videos, and information to help 
manage your business and stay connected with the home office.   
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The fourth way to earn income is by working with local businesses, event planners, and 
caterers in your area who may have customers that need fine wines for privately hosted 
events.  We also offer unique gift selections for holidays and personalized wines by the case 
which can significantly increase earnings during the holiday season.  
 
*Please note that Ambassadors may not pour wines in public venues or at public events.    
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The fifth and most powerful way to earn income is by helping us build our Ambassador 
network across the country*.  Many people like you are interested in finding out about this 
special opportunity to join us in the world of wine, so why not benefit from helping others 
succeed?  Our Ambassadors earn 2-7% commission on their team member’s sales and 
personal purchases. Downline coaching commissions can be your largest source of income 
over time, as long as you lead by example – conducting tastings, enrolling members, and 
being a great coach.  A balanced business is the key to success!    
 
*The Boisset Wine Living At Home program is available in 29 states in the United States 
only.  Please see the www.boissetwineliving.com/states-of-operation for a list of our current 
states. To receive monthly downline commissions on your team, you must you must submit 
minimum personal sales volume as outlined in the commission plan.   
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Boisset Wine Living offers a wonderful lifestyle, incentive programs and a network of 
support.  
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With a dedicated staff providing support to our Ambassadors, along with tools and training 
provided by your sponsor, you will be in business FOR yourself but NOT by yourself.  Online 
training videos, weekly calls, and a toll free number provide on-going support to our 
growing team across the country.   
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Our program attracts entrepreneurs of all genders, backgrounds, and experience levels.   
Whether you are already in the wine industry, looking to gain experience, or want to build a 
substantial income, there is no better opportunity in the wine industry today.   
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Our Founding Ambassador program is available join for a limited time in 2013 for only 
$199. Founding Ambassadors receive their very own Boisset Wine Living website, a flight of 
five wines for your business launch, catalogs, catalogs, brochures, wine accessories, and 
elegant Reidel wine glasses. You can enroll online through you Sponsor’s website and when 
you do, your website and access to the business will be immediate. This program will end 
soon so join today.  We would be honored to have you on our team! 
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Being part of the wine lifestyle is one of the key benefits of becoming a Wine Ambassador.  
Each year we invite our Ambassadors to our annual retreat in the wine country, provide 
incentive trips and prizes for our highest achievers, and on-going  or Sonoma.  As a 1099 
contractor, many of our Ambassadors also receive tax benefits (please check with your tax 
advisor) 
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New Ambassadors who quickly get out and start getting results are much more likely to 
become leaders and have a long-term successful business.  We want you to get immediate 
results from your new business so we’ve created the Jump Start Program to help you set 
some initial goals!.  We reward you with a $350 bonus credit if you submit $2,500 in 
commissionable sales volume.  This can usually be accomplished with 3-6 tastings during 
your first 90 day period!   
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We will take our first ever LUXURY incentive trip in 2014 so make a commitment to be 
there!  Earn the rank of Senior Executive Ambassador by the end of the year and then re-
qualify as a Sr. Wine Ambassador in January or February, and win a trip for you and a guest 
which includes luxury hotel accommodations, roundtrip transportation, spa day or hot air 
balloon ride, and gourmet cooking classes and more.  Full details will be announced prior 
to June 30th 2013.  
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This is the Ambassador Career Plan at a Glance.  The career plan is simple and shows the 
retail commission you can earn on personally submitted orders and also what you can earn 
on your team’s order volume.  The Career Requirements sections shows the basic 
requirements to earn your downline coaching commission and promotions.  Currently our 
leaders are required to maintain $500 PCV per month to receive downline commissions to 
create a culture of active leaders.  Personal purchases and wine club volume count towards 
your minimum qualifications.   
 
See Career Plan and Policies document for a more full details. 
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